
ENERGY STAR Best Value Finder: 

A New Tool for Cost-Conscious Consumers 

  

 



The U.S. Environmental Protection 

Agency’s ENERGY STAR is: 
 

• A voluntary partnership among 
government, business and 
consumers to save money and 
reduce emissions through superior 
energy efficiency 
 

• a widely recognized and trusted 

mark on products, homes and 
buildings that meet strict energy 
efficiency requirements 

 

• the simple choice for energy 

efficiency! 

What is ENERGY STAR®? 
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More than 91% consumer awareness 

Consumer awareness and desire for efficiency 
savings is high. 

 

Of households that purchased ENERGY STAR 
products in 2016: 

• 74% reported the label as influential in their 
purchasing decision; 

• 80% of knowing purchasers reported that 
they are likely to recommend products that 
have earned the ENERGY STAR to friends. 

ENERGY STAR Sales Value 
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An Efficiency Opportunity: High Energy Burden  

in Low Income Households 

 
• Low income households own products similar to higher incomes - 

owning a TV, entertainment systems, and conveniences like 
clothes washers but are: 

– Less likely to use an ENERGY STAR appliance – fridges, 
dishwashers, clothes washers & room AC 

– Less likely to have central air conditioning but higher usage 
and ownership of a room AC unit 

 



Market Factors: Low Income = Higher Penetration of Incandescent Bulbs 

Takeaway: 6% of all households with Most or All 
In andes ent  lighting earn $ 9,999 or elow.  

National average household income is 

approximately $53,000. – 2015 RECS 



Initial Products: Light Bulbs & Refrigerators 

• LED Light Bulbs 

– The need: Compared to average households, low-income households are less 
likely to have energy efficient bulbs. Utility low income program reps tell stories 
of visiting homes where bulbs are dead and not replaced. 

– EE opportunity: LED bulb prices have significantly decreased. Long-lasting LED 
bulbs are available for about $1, aided by local utility promotions. 

 

• Refrigerators  

– The need: Low-income households are more likely to have older refrigerators. 

– EE opportunity: Replacing an old refrigerator with a new one that has earned the 
ENERGY STAR could save you $260 over the next five years. A number of 
utilities offer rebates towards the purchase of new ENERGY STAR refrigerators, 
and in some cases for recycling the old one. 
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Initial Products: TVs & Room ACs 

• TVs  

– The need: Low-income consumers own almost as 
many televisions as middle-income and wealthy 
Americans. 

– EE opportunity: Encourage purchase of an 
ENERGY STAR model.  

 

• Room ACs  

– The need: This purchase is highly price sensitive 
for all consumers. Most Room ACs are found in 
lower income homes.  

– EE opportunity: There are more than 25 ENERGY 
STAR models under $300. There is also a strong 
opportunity to convey tips about proper 
installation and right sizing to help improve 
consumer comfort while saving energy at the 
same time. 
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ENERGY STAR Best Value Finder:  

A New Tool Leveraging Price & Location Functionality 

• Goal: Make energy saving products and tips more accessible to low income or 
budget-constrained consumers 

– Highlight least cost, efficient options  

– Provide online and local options for researching and purchasing products 

– Provide buying tips and information about rebates 

– Offer simple ways to reduce energy consumption and save money 

 

• To check out the tool and follow along on your laptop or mobile phone go to: 

– energystar.gov/best-value-finder  

 

 

 

http://www.energystar.gov/best-value-finder
http://www.energystar.gov/best-value-finder
http://www.energystar.gov/best-value-finder
http://www.energystar.gov/best-value-finder
http://www.energystar.gov/best-value-finder


ENERGY STAR has long been 

a trusted resource for 

identifying efficient products 

• Evolution from simple qualified 
product lists to lists with limited 
energy consumption info to search 
tools with automation 

• Currently use sophisticated IT 
system that accepts data from third 
party certifiers to populate consumer 
facing product finders 

• Infrastructure includes APIs and 
extensive datasets of related 
product info 
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Price and Location Feature 
• Designed to facilitate online research and in-

store purchases consistent with what 
consumers have come to expect from online 
shopping tools 
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Price and Location Feature 

• Provides information about online pricing to enrich the energystar.gov 
experience 

– Leverages public data already available 

– Zip code detection via IP address or manual input allows consumers to 
see stores nearby that sell specific ENERGY STAR models 

– Map feature allows consumers to get directions to stores 

– Provides links directly to retail pages with details on how to purchase 
the model 

– Data updated multiple times a day to deliver accurate pricing information 

• Shares in-store pricing where available to provide even more information to 
the consumer 
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ENERGY STAR Best Value Finder Tool 

• Went live in Fall 2016  

• Obtains price data through real-time scraping of retail sites 

• Look and feel of tool = a comprehensive bundle of resources accessible by 
web or mobile 

– Leverage price and location infrastructure to list models by lowest price 
available. User can select the features that are most important to them 
using the available filters. 

– Also offer mobile accessible site: low income are more likely to rely on 
their smartphones for internet access.  

– Provide rotating, adaptable content on energy saving opportunities 

• Targeted tips on purchasing and using products efficiently 

• Use consumer’s zip code to show available rebates 

– Initial tool includes the rebates already provided to EPA by 
utilities 

– In the future would like to include links to low-income utility and 
other assistance programs 
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Best Value Landing Page 

• Describes what the Best Value Finder 
offers 

• Provides compelling facts for why users 
should visit the product pages 

• Offers more ways to save – focused on 
areas where you can save the most 
money. 

– Switching from paid TV to 
streaming 

– Setting back/up your thermostat 
when away 

– Adding insulation 

– Federal tax credits for water 
heaters 

– Installing low-flow showerheads 

– Learning what bulb you need for 
your fixture 
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ENERGY STAR Best Value Finder – Mobile 

Capabilities 



Best Value Finder Feedback – and other ways to get 

involved 
• We welcome your feedback! 

– Is it challenging to find low cost ENERGY STAR products for your programs? 

– Which product(s) would you like to see added to the Best Value Finder tool? 

– How can we enhance the content on low-income assistance program 
resources? Would you like to see your program highlighted? 

– Would you be interested in promoting the tool through your program? 

• Did you know – here are some other ways to get involved with ENERGY STAR: 

– Ways to Save tips tool 

– Light the Moment campaign  

 

 

 

 

 



ENERGY STAR Ways to Save RSS Feed  

• A web service that provides an ongoing stream of ENERGY STAR branded, 
energy-saving tips to external web sites that adopt the service. Tips include: 

– All the tips from My ENERGY STAR 

– Content from national product promotions 

– Any and all additional content, as available. No limits! 

• Tips can be customized (filtered) by partners based on specific product 
categories and/or types based on partner interest. 

• Each tip includes a link back to energystar.gov. 

 

 

 



Example Comps 



• Tagline / Call-to-Action 
– Light the Moment with ENERGY STAR 

• Objective 
– Broadly encourage all consumers to replace 

inefficient light bulbs with ENERGY STAR 
certified LED lighting. 

• Make an emotional, personal connection to incent 
behavior change. 

• Educate on what makes ENERGY STAR certified 
lighting the best choice. 

– Supplement broad outreach with more targeted outreach to 
lower-income consumers. 

• Focus messaging on money savings (low-cost, 
energy savings & high quality – all in one). 

• Timing 
– Focus outreach in October to leverage lighting 

seasonality, ENERGY STAR Day (October 30), 
and the end of daylight savings (November 4). 

 

2018 Light The Moment Promotion 



• Despite strong programs, adoption of energy-efficient bulbs is still 
lagging. 

• The good news: more opportunities for ENERGY STAR LED bulbs! 

• Opportunities for increased adoption exist mainly among lower 
income households. 

• Manufacturing partners are increasingly coordinating with program 
sponsors to implement buy-downs at retail that result in rock-bottom 
prices on ENERGY STAR certified LEDs. 

– L’Image / Dollar Tree 

– GE / Walmart 

– More to come. 

• All these factors together = opportunities to grow ENERGY STAR 
LED sales through connecting lower-income consumers with lower 
cost bulbs. 

 

Light the Moment: 2018 Market Snapshot 



• Retail POP (building blocks) and 
Factsheet. 

• Light the Moment Video. 

• New this year: 30-second ad targeting 
low-income / Spanish speaking 
consumers leveraging light the moment 
altruism; but featuring practical cost 
savings. 

• Digital media: 

– Seasonal “moments” graphics and 
messaging. 

– Choose a Light tool. 

• Retail events toolkit. 

• Notification of Participation: Due 2 

weeks prior to launch date (Mid-October). 

 

 

Light the Moment: Promotional Opportunities 

LED Lighting 



ENERGY STAR Contacts & Resources 

Maureen McNamara 
EPA, ENERGY STAR 
(202) 343-9047 
McNamara.Maureen@epa.gov   

Jill Vohr 
EPA, ENERGY STAR 
(202) 343-9002 
Vohr.Jill@epa.gov    

Ways to Save Tips web service will be available at: 

energystar.gov/waystosavetips  
This page will allow users to select preferences related to tips, 

such as product type.  

Product specific selections would provide a custom URL with 

relevant tip content (ex. 

energystar.gov/esapi/tips?category=lightbulbs) 
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