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Introduction
® Washington Gas
® Washington Area Fuel Fund (WAFF)
® Salvation Army collaboration

® Employee Giving Campaign
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WAFF Campaign Goals

® Increase employee awareness of WAFF
B Expand participation in campaign

® Increase donations to charities including
WAFF
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Campaign Kick-off Highlights
® 4-week fall Employee Giving Campaign
® Warm theme in honor of WAFF
® Kick-off events at all company locations
® WAFF table and/or presentation

® Giveaways; payroll deduction




Employee & Customer Campaigns

Promotion

® Elevator wraps

B Campaign packets

® Employee testimonials

® Company monitors

" Intranet

® Newsletter/email/voicemalill




Employee Testimonials
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WAFF Employee Testimonial

“I imagine a child trying to do homework by
candlelight, or an elderly person wrapped in
blankets. Donating money to the Washington Area
Fuel Fund where families using all fuel types could
reach out for assistance helps me realize | am able
to make a difference in keeping a family warm and
safe during difficult times.”

-Terri Call

WASHINGTONAREAFUELFUND.ORG
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Incentives
® Matching Campaign — up to $10K
® Salvation Army donations — weekly prizes

® Incentive campaign strategy - tiered
® Appeal to wide demographic

® “Popular’ items — Coolest, Dr. Dre Pill, $500 travel
voucher




Campaign Incentive Examples
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Results
B hcreased WAFF donations & donors
® Most popular employee charity

® Incentives & matching campaign are key
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Results

Employee Employee

Donors Donations
CY12 28 $6,800
CY13 55 $13,100
CY1l4 78 $21,500
CY15 99 $25,300

CY16 oS $24,200




Contact Information

Kelly Gibson Caplan
Kelly.caplan@washgas.com
202-624-6335
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mailto:Kelly.caplan@washgas.com

Questions?

WASHINGTONAREAFUELFUND.ORG
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